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Prosumer refers to those who create product, service or experience for their own 
use or self-gratification rather than for sale or exchange. 
With the rapid development of the internet, and because of the digital and the 
interaction, more and more people will become prosumer. But the prosumer at this 
moment are substantially different from those who were in the period of the 
agricultural civilization, they are totally open to the society, and even to all humanity, 
which have had a significant impact on our work, study, living, entertainment and the 
way of thinking. 
In this paper, on the basis of the “uses and gratifications” theory and related 
sociological theories and psychological theories , the prosumer and the new media are 
as the research object, this thesis uses literature method and case analysis to study the 
background，the connotation and the forms of prosumer’ use of new media, the 
gratification they obtain in the dimensions of society, culture and psychology and 
related issues arising from the use process. 
The study finds that prosumer not only use the content which the media provides, 
they also use the media itself, and create new contents and forms of media. The 
gratification that they obtain in the dimensions of society, culture and psychology 
have also changed, social satisfaction: from “social interaction” to “social 
responsibility”, cultural satisfaction: from “passive acceptance of elite culture” to” 
take the initiative to create grass-roots culture”, psychological satisfaction: from” 
apparent demands” to “implicit demands”. 
This study enriches the “uses and gratifications” theory, and can help promote 
the relevant research of prosumer in our country. 
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以解救自己, 免于死亡。也就是说, 传统的理论是说服性的研究, 媒体在传播过
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